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INTRODUCTION
The principles in this style guide promote a flexible and cohesive 
brand identity for Georgetown ISD.

The purpose of this guide is to: 

• Reinforce our district brand and graphic identity. 

• Create a consistent experience across all  
communications. 

• Create a sense of community between our schools, 
departments, and district.

These guidelines are meant to facilitate best practices, and help 
users present communications in a way that reflects positively on 
Georgetown ISD.  

It is important to note that these style guidelines are a work in 
progress. This is a living document that will undergo changes. 

Please refer to the version number for the most up to date 
information. 
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VISION & MISSION
To effectively use our brand, it is important to understand our 
mission, vision, and beliefs.

Vision: 
Home of the most inspired students, served by the most 
empowered leaders. 

Mission: 
Inspiring and empowering every learner to lead, grow, 
and serve. 

Beliefs: 

• We believe public education is the foundation of our community. 
• Our actions should be student- centered. 
• It is our responsibility to prepare students for their future. 
• Developing leaders is vital to our success. 
• Instruction should be designed based on the needs of the  

learners.   
• Community engagement enhances educational experiences. 

As we strive to be a design forward thinking district, it is vital our 
brand embodies our vision, mission and beliefs.
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Main Logo
The main Georgetown ISD logo is used for the majority of our 
communications. It is important our logo is used properly to 
effectively support our brand identity. 

The following pages include guidelines for proper logo usage and 
also highlight our alternative logos. 
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Dos & Don’ts
The following guidelines help ensure the integrity of our district logo:  

✔

✔

✘

✘ ✘ ✘

✘ ✘
As a rough guide, always leave suitable 
amount of clear space around the logo.

Additional guidelines: 
Do not use the logo in a word or sentence. 
Do not combine logo with other logos or graphics. 
Do not change the font of logo. 
Do not lean logo left or right. 
Do not change orientation of logo. 
Do not add additional copy to logo. Avoid placing the logo on busy or 

complicated backgrounds.
Use white logo with dark backgrounds. Do not change the color of the logo. Refrain from deconstructing the logo. 

Never stretch the logo. Do not flip logo upside down.
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SIZING
When resizing our logo it is important that each element remains 
proportional. You will have access to high quality format versions of 
our logo to use as needed. These versions allow for our logo to be 
scaled up or down correctly. We have also provided versions of our 
logo better suited for small printing, embroidery or any job smaller 
than one inch.

More information on these logo versions and uses can be found in 
the following pages. 
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Spacing & Padding
To preserve logo integrity, be sure to use proper spacing. Keep at 
minimum a 25 pt (33 px) space around the main logo. Do not 
combine our logo with other design elements, including words 
or type.

There will be times our logo is used in conjunction with an outside 
brand. In this event, please keep logos aligned (vertical, center, and 
horizontal) as allowed, with the minimum space requirement. For 
district branded designs keep our logo prominent. 

Please reach out to our office for more information on co-branding.

25PT
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LEAD, GROW, SERVE
“Lead, Grow, Serve” is part of our mission statement and also an 
essential key to our brand identity. Note that the words can be used 
with or without our logo. 

These examples are common versions used by our office. 
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Vision TAGline
Our district mission is sometimes included with our official logo to 
create a graphic tagline. This tagline uses Helvetica Neue in regular 
or uppercase only. Please note the tagline version never replaces 
our main logo. 

Please reach out to our office if you require access to this version. 

Georgetown ISD graphic tagline in normal letter case and uppercase. 
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Departments & Programs
Logos will be provided for every Georgetown ISD department and 
program that needs branding. These logos follow a set of guidelines 
for a uniform look across the district. 

Please reach out to the office of Communications and Community 
Relations for assistance.  

Logo(s) for the Georgetown ISD Communications & Community Engagement department.  
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ALTERNATE Versions
The following are approved alternate versions of our district logo.
These versions are generally reserved for specific uses or situations. 
Make sure to use the appropriate version as needed.  

1. Official logo with white background.
This version is for use with solid color or 
complicated backgrounds. 

2. Simplified logo for responsive designs, 
printing and embroidery. Can also be used 
with department and program logos. 

3. Thick line version for small scale printing and 
embroidery only. Please note, this design is 
slowly being phased out by the simplified 
version of the logo.  

4. White version for use on dark backgrounds. 
White is the only approved alternative color for 
use with our logo.  

1

2

3

4
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Official alternative GISD logo.
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Official Colors
Our official palette consists of five different colors, split into three 
collections. 

Primary and secondary colors make up the colors used in our main 
district logo. Alternate colors are designed to provide creative 
flexibility. These colors are complementary to the primary blues 
and can add energy to your design. 
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Combinations
Our colors provide our district with a distinct identity. We encourage 
you to use our colors in various combinations to create dynamic 
designs and communications that stay true to the brand and
Georgetown ISD aesthetic. 

The following examples give you an idea of possible color 
combinations. 
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color terms
District and campus style sheets include the following values to 
describe color: 

Pantone
The Pantone color system is used for matching colors. The system 
ensures an exact match between different print jobs and even color 
representation on different surfaces and/or materials.  

HEX
HEX or web colors are expressed as six digit formulas (including 
numbers and letters) that refer to RGB values displayed on a web 
page. HEX codes are used to display color for websites and other 
web content only. 

CMYK
CMYK describes a specific printing process using cyan (C), 
magenta (M), yellow (Y) and black (K) to create any color 
combination. CMYK is mostly used for color printing jobs. 

RGB 
RGB describes colors used for displays or screens such as your 
phone, computer or TV. RGB (red, green, blue) colors should be 
reserved for content intended for screens such as websites, 
photographs or video.
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EXAMPLES 
Color usage in your work is not limited to official colors. However, 
proper usage of our core color palette is important to reinforce our 
brand identity. 

The following examples give you an idea of how to use our colors 
together in your designs. Note the use of secondary and alternate 
colors to accent the designs and emphasize the brand. 

COMMUNICATES, 
COLLABORATES, AND APPLIES 

CRITICAL THINKING
The GISD learner effectively 

communicates, in writing, verbally 
and graphically, for varied

purposes and audiences; the 
learner works within diverse teams, 

both as a leader and
contributor, to accomplish a 

common goal. 

CREATES AND INNOVATES

The GISD learner is able to 
produce artifacts of their learning to 

demonstrate mastery of
specific concepts and skills; 

innovators form a unique solution to 
a common problem.

OBTAINS KNOWLEDGE THROUGH 
INQUIRY AND EXPLORATION

The GISD learner will learn through 
asking questions and problem 

solving that takes the
learner to a deeper level of 

understanding.

BUILDS AND MODELS 
RESPECTFUL RELATIONSHIPS

The GISD learner builds 
relationships based on behaviors 

and communications towards
other that exemplifies mutual 
respect and understanding.

ADAPTS AND PERSEVERES 

The GISD leaner will continuously 
and successful adjust to diverse 

situations and
environments. The learner 

demonstrates tenacity while 
working through obstacles and

discouragement. 

DEVELOPS SELF-KNOWLEDGE 
AND PERSONAL
RESPONSIBILITY

The GISD learner acknowledges 
and builds upon personal strengths 

and weaknesses
and takes ownership in academic 

and social development.

Mission: Inspiring and empowering every learner to lead, grow, and serve. 
Vision: Home of the most inspired students, served by the most empowered leaders. 

www.georgetownisd.org
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Example of official color usage.
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TYPOGRAPHY

Version 1.o

Official TYPEFACE
BANGALA MN
BEBAS NEUE

FAIRFIEW REGULAR
HELVETICA NEUE

Pairings, Weight, & Size
Examples
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BANGALA MN
BEBAS NEUE
Fairview Regular
Helvetica Neue

OFFICIAL typeface
The following official typefaces are used for district communications 
and branding. These typefaces and font families further enhance 
and support our district brand identity. 

We continue to create designs and further establish our brand while 
refining our typeface usage. You can expect specific guidelines for 
further typeface rules and the addition of new typefaces in 
subsequent versions of this style guide. 
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Bangala MN is the typeface used in our main district logo.
The use of Bangala MN is limited to our logo only. 

Bangala MN
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Bebas neue
Bebas Neue is a typeface primarily used for headlines and bold 
design elements. Bebas is a versatile typeface family with uniform 
clean lines and elegant shapes perfect for web and print uses.  
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Fairview Regular is a condensed industrial sans serif. The shape 
and lines of this particular font compliment our district architectural 
design language. You will see this font primarily used in our district 
buildings and signage.

Fairview Regular
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Helvetica Neue, is a reworking of the original Helvetica typeface. 
It was redesigned to improve legibility and expanded to contain 
many additional weights and styles. With simple lines and uniform 
shapes, Helvetica Neue remains timeless and versatile. Helvetica 
Neue can be used for headlines, titles, and body text. 

For certain cases, Arial is an appropriate substitute. Please reach 
out to our office for more information. 

Helvetica Neue
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Pairings, Weights & Size
It is important to pair typefaces together in a way that provides 
clarity, and consistency to our communications. There is also a 
hierarchical nature in pairings to keep in mind. 

As a rule of thumb, pair typefaces that compliment each other such 
as a Serif Headline text with a Sans-Serif body text. 

Due to the similarities of our typefaces, we recommend pairing by 
font weights and sizes. 

Helvetica Neue Headline Example
Helvetica Neue body copy example. 

BEBAS NEUE HEADLINE EXAMPLE
Helvetica Neue body copy example.
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Examples
Your work is not limited to our official typeface. However, using our 
district typography will help tie your design with our brand 
identity. 

District calendar and snapshot 
created with official fonts.  



30

Vision
Home of the most inspired students, 

served by the most empowered leaders. 

Mission
Inspiring and empowering every learner 

to lead, grow, and serve.  

Size & weight example.
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The GISD “Look” 
Georgetown ISD communications have a distinct “look” and brand 
identity developed by the communications office. 

This “look” can be described as using some of the following:

• Clean square lines and defined grid systems
• Color-blocking to create a blocky playful feeling
• Strong border or “frame” for documents and images 
• Bold oversized fonts and titles 
• Wide use of negative and white space
• Layers and overlays to create a sense of depth 

While this “look” or aesthetic is ever evolving, we encourage an 
adherence to this look to provide a consistent experience for our 
community. 

More information on the specifics of creating this look will follow in 
subsequent versions of this style guide. For any questions reach out 
to our office. 

GISD STAFF 
MEMBERS

FULL DAY PRE-K 
PROGRAMS 
Offered At

VISION
Home of the most inspired 
students, served by the most 
empowered leaders.

MISSION
Inspiring and empowering
every learner to lead, grow,
and serve. 

GISD schools 
opening in 2020

Wolf ranch elementary
williams elementary

Number of 
GISD SCHOOLS

16

VOLUNTEERS &  
MENTORS

7,594

dual Language 
programs
offered at

7
SCHOOLS

9 ELEMENTARY 
4 MIDDLE 

3 HIGH

DISTRICT SNAPSHOT 2020

Student 
EnrollMent

2019 A-F
ACCOUNTABILITY 
RATING

B

5
SCHOOLS 1,837

12,160

Financial ratingsECONOMICALLY
DISADVANTAGED 
POPULATION

AA
Aa1

Standard and Poor’s

Moody’s Investor 
Service42.5%

www.georgetownisd.org@GeorgetownISD

3.6% increase
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TEMPLATES
As we continue our branding efforts, we are developing templates for 
many different applications. This include things like business cards, 
slides, headers, stationery, etc. 

Access to these files will be made available as they are created and 
finalized. Guidelines will also be shared and included in future 
updates of this style guide. 

For further assistance, reach out to our office. 
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Campus STYLE SHEETs
Each Georgetown ISD school has official logos, colors and fonts. 
Schools also have simplified style sheets. The same rules found 
in this style guide should be followed when using campus assets.
These style sheets are included in your campus specific folder in 
the shared branding drive. 

Please contact your principal for access to your campus style sheet. 

PANTONE: 291 C
RGB: 155 203 235
HEX/HTML: 2C5697
CMYK: 38 4 0 0

PANTONE: 295 C
RGB: 0 40 85 
HEX/HTML: 002855
CMYK: 100 63 0 67

PANTONE: 208 C
RGB: 134 32 65
HEX/HTML: 862041
CMYK: 0 100 29 44

PANTONE: 482 C
RGB: 216 197 180
HEX/HTML: D8C5B4
CMYK: 8 17 20 0

Montserrat 
Open Sans

WILLIAMS 
STYLE SHEET
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Assets & File types
Assets including logo files, font files and style sheets for district and 
campuses can be found in the District Branding shared drive. Access 
to the shared drive is for Georgetown ISD employees only. To gain 
access to the shared drive please reach out to our office.

File types found in the shared drive include but are not limited to:  

EPS & AI 
EPS and AI files are high quality vector art. These files are infinitely 
scalable, making them suited for high quality printing jobs. Special 
software such as Adobe Illustrator is needed to open these files. 

PDF 
PDFs are universal document files that can be viewed or read on 
any device. These files are usually read only and great for sharing or 
printing. Some printers may request high quality PDF files. 

JPG
JPG or JPEG files have a solid background and use RGB color. This 
file type is ideal for photos or images displayed on screens but not 
suited for logos or print documents. 

PNG
PNG files provide a transparent background that make them great 
for logo files and images. PNGs are typically used for websites, but 
high resolution versions can be used for other applications. Due to 
this versatility, we strongly encourage PNG usage over JPEG file 
formats. All Georgetown ISD logos will come in PNG format. 
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Legacy Branding
You may encounter old logos, colors, and more.

As we work on rebranding efforts, many of these existing legacy 
items are being phased out. Newly created materials should not use 
these legacy assets. 

When creating new assets and communications, please use current 
logos and guidelines. 

Former Georgetown ISD logo retired in 2015.  
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Contact
Edgar Arellano
arellanoe@georgetownisd.org
512-943-6074

Communications & Community Engagement
communityrelations@georgetownisd.org
512-943-1890

www.georgetownisd.org
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